/0Adven'ris

CAPABILITIES OVERVIEW - 2026

Filipino Market &
Global Audience
Marketing
Capabilities

How Adventis helps brands reach Filipino audiences in the

UAE, across the GCC, in the Philippines and in key overseas
markets.

Adventis L.L.C.-FZ - Dubai, United Arab Emirates
adventishub.com/filipinos.html - joy@adventishub.com
Version: 1 October 2026




01 - ABOUT ADVENTIS

A Dubai-based marketing agency with a Filipino
market specialism.

Adventis (legally Adventis L.L.C.-FZ) is a performance marketing agency based in Dubai. We
provide paid media, programmatic advertising, influencer and celebrity marketing, sponsorships,
analytics, Al-powered marketing solutions and specialist Filipino market expertise. It was founded
by Rui Rodrigues dos Santos and Joy Santos.

Filipino market expertise is one of our strongest specialist propositions, but Adventis is not an
agency for Filipino clients only. The same capabilities serve brands of many kinds; the Filipino
specialism applies them to a specific audience across several markets.

02 - WHY FILIPINO AUDIENCES MATTER
A large, internationally dispersed audience.

The Philippine Department of Foreign Affairs recorded about 10.8 million overseas Filipinos for
July to December 2024. About 2.1 million were in the Middle East, about 4.4 million in the United
States and about 974,000 in Canada. The audience is therefore spread across markets that differ
in language, legal status, media habits and household needs, and a brand that wants to reach
Filipinos usually has to think about more than one of them.

For categories such as remittance, financial services, telecoms, retail and consumer goods,
Filipino communities are often a core audience rather than a niche. The commercial question is
rarely whether the audience exists; it is which segment, in which market, through which channel,
and how to measure it.

Source: Philippine DFA report to the Senate Committee on Foreign Relations (27 August
2025), as reported by GMA News. Official estimates of overseas Filipinos are not the
same as campaign reach.
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03 -

FILIPINO MARKET EXPERTISE

What the specialism covers.

Audience strategy

Who to reach, in which market, with
what message, and how to measure it.

Influencers

Filipino nano, micro and macro creators
and community personalities.

Events and sponsorship

Event discovery, sponsorship evaluation
and community activations.
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Paid media

Google, YouTube, Meta, programmatic
and performance campaigns.

Celebrity partnerships

Identifying and developing opportunities
with relevant Filipino celebrities.
Adventis does not represent talent.

Audience intelligence

Learnings from campaigns and research
that improve each new plan.
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04 - MARKETS COVERED

One Filipino audience. Many markets.

UAE

Filipino consumers across Dubai, Abu Dhabi, Sharjah and the wider UAE. Our base, our
community calendar and our deepest campaign experience.

GCC

Saudi Arabia, Qatar, Kuwait, Oman and Bahrain as well as the UAE. Population, media
opportunities, advertising rules and cultural context vary by market, so each is scoped
separately; smaller markets such as Oman and Bahrain are often best planned as part of a
regional programme.

Philippines
International and regional brands that want to reach Filipino consumers inside the Philippines.

Adventis plans, buys and measures digital campaigns from Dubai and does not operate a
Philippines office.

Filipinos worldwide

Filipino communities in markets such as the United States and Canada, where Adventis has run
acquisition campaigns, and other overseas markets as scoped projects.

Market Estimated Filipinos Source and year

Saudi Arabia about 865,000 Philippine DFA, 2020

United Arab Emirates about 649,000 Philippine DFA, 2020

Kuwait about 242,000 Philippine DFA, 2020

Qatar about 241,000 Philippine DFA, 2020

Bahrain about 56,000 Philippine DFA, 2020

Oman about 53,000 Philippine DFA, 2020

United States about 4.4 million Philippine DFA, July to December 2024
Canada about 974,000 Philippine DFA, July to December 2024

Sources: DFA estimates for the Middle East (January 2020) as compiled in Wikipedia's "Overseas
Filipinos"; DFA July to December 2024 figures as reported by GMA News. Estimates differ between
sources and years.
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05 - AUDIENCE STRATEGY

Combining signals instead of selecting
7y -H H™H ”

Filipino”.
Advertising platforms do not offer one reliable setting that finds every Filipino consumer. Strategy
therefore combines geography, language, media consumption, context, search behaviour, video
behaviour, content affinities, community interests, first-party or client data where available and

permitted, and campaign learnings, and tests which combination performs for the objective.
Adventis does not promise targeting that a platform does not support.

06 - PAID MEDIA

Google, YouTube, Meta and programmatic.

Google YouTube

Google Ads across Search, YouTube and Video campaigns for awareness,

Display, using location, language, search consideration and traffic, judged by view

intent, custom segments, placements rate and cost per view or click-through

and permitted first-party data. rate and cost per click depending on the
objective.

Meta Programmatic

Facebook and Instagram campaigns; Display and video buying combining

TikTok where appropriate to the brief. geography, language and context, with

supply quality controls and reporting on
reach, frequency and performance.

Other capabilities include app acquisition, performance campaigns, retargeting where applicable,
geographic and audience targeting, and campaign measurement and optimisation. See also
Digital Advertising and Analytics & Data Science.
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07 - INFLUENCER MARKETING

Filipino creators, selected on fit and audience.

We help brands identify, evaluate and activate Filipino nano, micro and macro influencers,
content creators, TikTok and Instagram creators, YouTubers, community personalities and
entertainment personalities. Services include discovery, audience relevance and brand-fit
checks, campaign strategy, content concepts, negotiation support where applicable, activation,
paid amplification and performance measurement. Scope can cover the UAE, GCC, the
Philippines and international Filipino communities.

08 - CELEBRITY PARTNERSHIPS

Opportunities with Filipino celebrities and
personalities.

Celebrity work differs from influencer marketing: it typically aims for credibility, scale or a high-
visibility moment. Adventis can help brands identify and develop opportunities with relevant
Filipino celebrities and personalities: talent sourcing, brand fit, ambassador and endorsement
concepts, event and campaign appearances, digital content, social collaborations and
entertainment partnerships.

Adventis does not represent talent and holds no exclusive celebrity relationships. We
work on the brand's behalf; availability, fees and terms are set by the talent and their
representatives.

09 - EVENTS, SPONSORSHIP AND COMMUNITY ACTIVATIONS
The offline side of the Filipino community.

Adventis tracks Filipino festivals, concerts, cultural celebrations, Independence Day activities,
Christmas events, sports leagues, family and F&B events and retail activations in the UAE, and
helps brands assess sponsorship opportunities: event research, organiser identification, audience
evaluation, activation concepts, influencer and celebrity integration, and paid and social
amplification. Examples in our 2026 calendar include Dubai Barrio Fiesta (8 February), Kalayaan
(7 June), the DSF Night Market season (October 2026 to May 2027) and Christmas community
events (13 December). Dates and attendance figures are estimates from our calendar and should
be confirmed with organisers.

See the live calendar on the Filipino Market Expertise page and our Media & Sponsorship page.
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10 - AUDIENCE INTELLIGENCE

Research -» Audience Strategy — Activation -
Campaign Data - Learning -» Optimisation.
Adventis develops knowledge of Filipino audiences from campaign learnings, audience and
market research, media, search and video behaviour, geographic patterns, platform

performance, content engagement, cultural context, community activity and, where permitted,
client campaign data. Learnings are checked for sample size before they are treated as proven.

Adventis does not sell or own personally identifiable audience data and does not claim
exclusive platform audiences. Client data stays with the client; only aggregated learnings
travel between campaigns. Confidential client information is not published.

11 - SELECTED EXPERIENCE

Work involving Filipino audiences.

Client Market Work
. United Filipino audience acquisition campaigns
Remittance app (not , _ e )
named) States, targeting Filipino communities, with
Canada performance focused on first transactions.

UAE exchange house and
remittance brand (not UAE, GCC
named)

Filipino-focused marketing strategy and media
planning.

UAE grocery and . . ..
Filipino-focused YouTube and Display advertising

hypermarket retailer (not UAE . . , o
using video, audience and geographic signals.

named)

Clients are not named. We do not publish performance figures without client approval. Brands
that appear elsewhere on adventishub.com as team experience from previous roles are not
Adventis clients.
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- CAMPAIGN METHODOLOGY

How we work.

a Brief and objective. Market,

audience, objective, budget, timing
and required services.

Channel and creative plan. Paid
media, creators, celebrities, events
and community routes, with
language and cultural adaptation.

Measure against the right
metric. Reach for awareness, view
rate for video, click-through rate and

conversions for search, first
transactions for acquisition.

13 - CONTACT ADVENTIS

Audience and market scoping.
Which Filipino segments in which
markets, with sourced sizing and an
honest view of what is proven and
what is a test.

Launch with a test design. Test
and control groups where budget
allows, and campaign naming that
makes cohorts identifiable.

Learn and optimise. Feed
confirmed learnings into the next
round of strategy and into audience
intelligence.

Looking to reach Filipino consumers?

Tell us the market or country, campaign objective, audience, approximate budget, timing and

services you need.

Adventis L.L.C.-FZ, Dubai, United Arab Emirates

Email: joy@adventishub.com
Web: adventishub.com/filipinos.html
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